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Afteroitry of ihk Am^^&\mi y timmB l-M) are pending m the app&aUon, 
Qmms L 2, 7- 10, 12, .and 16-19 have beeo amended to more pardsmlarly pghu out and d:isthtetly 
efcim the sab-ieei matter v^x^i AppllmmE mgm^ as d^ mvettdom Claims 2 3 , and 22 kwe hee^ 
oafKurfed. lleaonsiderallon of the ap|)lieaiioE "as amended is requested, 

fothe Fmai O.fSce Action dated November 17, ,2006* eMms U22&&xt& rejected 
ureter 35 U.S.C.. 1 $s $teing impaieni^k avsr MfdtmatBn A IMmfc£hry&te feereinaM 
known, as Chrysler m view of an ardete e^tkled ' VPP.I-I PPi OoiodcmM A-R^ziftiitm 
on W}mlf\ hm:mmM: known as VMR, The : Examiner asseris 'it wou;d haw been obexes to 
one skided in the ait at die time the im^emion was; made to moc!l:fy Chxysler by estabfehing 
product personality for a prod u&t to provide ihe products which a oonaam^r will prmdiase as 
iiaught by VMR, It ja m^bmxmd fc:ai Osrysler and VM&do not amiicipaie, teach m sagged the 
nnseraioe recited in.slmms 1-22, taken singly ox m cwnhmmoxi. 

As rmm& in cbbm 1 s . fom which claims 2-16 depemh the product Is made by a 
process that nxaedea the atepa oa'estabdshkg a. product personality for a product series, 
cnrremtbm ih& product personality with a yismi c: : haraetenstie of the product series as viewed by 
a consumer, and designing the product based on the eerrelation:. The ''product series/' m reeded 
In efeirn I refers re a set of dtlxerent products. See ipCt27f 

Garni 17 recta: a method of creaimg a preduct, The iiiethndd.ticledes the steps of 
estabhsirmg d^^^^ for a scries of pr^deeis, mapping customer perceptkma 

of the brand pensonalrdeSs correlaimg visual eharactedsrics of the brand personimbe^ to & desired 
femral dctermbshg vim&l ;chmm$mm£k of the desired brand, and designing a product 
appearanoe in response to the -visual characterises of flic desired brand, The ^series of 
prodoetr m m mxi in ciaitn 17 t&fe. & a set of dife^m. nix>duets.. IpOS /j- 

Cimm IS recites a nsethnd of sreatmg brand equity in a sedes of products, the 
niedirocijnelade^ the atep of Mss^tfeg deaimd personality sdjectiyes to cerreot brood where the 
current inetedea a series of products. The method also rnciudee associating a pluraKty of ho ages 
and a .plurality of dominant peraonebty trails i.o gerrerMe m ^ssockuion between die pkaahiy of 
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images with the plurality of domitwi tops, correbrsmg association of tbe- hnaaes mid U:aha 
with the adjective* so generate an image adjective protlk, and csfeaiitig a brand maaf 
chnractensUc by plotdng the association on a perceptual map. The 'Series, of pvomm^ as 
recited in claim I S reibfe to a. set o f diC t&rmi prod uciis.. See f[ 1027] . 

C1a?m 19, from which clem 20 depends, mdim ^ .series of appfeioes eompmhre 
a dm eppliaoce havmg mi. appfeance w^tl) a visual cmora et oris he correlated to a p^etermbeil 
product persomnhy and a second appliance lm y d%m, appearance with a similar >asaat 
elnrrneterisdc correlated to the jm^diietpefsoimHiy. The simikr vbu^-dmracicrisiic includes ai 
Ie:^atx:nM of a panel, frame, lop* bottom, to hers, si&nd N contour, dispenser, phumy.pam icon, 
araphk. eolop tenure, display, LED dbplay; lever, tray, shelf, bar, hghbng, swhdo door, 
handle, fcnoh, button dial sidhig, backing, iotenop facade, Md shape. 

Chrysler is relevant only lor its disclosure; of making vehsdes Irving visual 
elwoeterisdes am! Ibatuiea, Pas> (>, 13, 24 ? and 3(1 For example, each Voyager rrhni van can 
eome. in a'dslandard" model having opacified list of fetores or in an model having a 
specided list of ieatnres, some of whlcih are differed fern the features e.tt die "StandanJ" model 
See pas, 6-1 1 v The features of the diOereni models whhin £he Voyager mini van product line Bed 
not. decided baaed oooa desh^d personality viewed by a eoBmnier, Chrysler moroly discloses 
models and die nccomparmog JMmres included in the various vemefe models;: Chrysler does not 
disoJose how it k decided which features are included on some moods and mi on others, 
Thereffero, Chrysler is devoid of establisbiRg a prod act personality for a prodact sserbs and 
eorrehdmg the product: personality with a visual ch^aetr^stie of the product series a* viewed by 
aoousomer s:c reeded in claim L from which claims 2-16 depend, Chryal&r is also devoid of 
mappiug customer preoptions of brand personahties or eteadng a brand visual ebaracterisf c by 
pkHltni m assocKpion oma. perceptual map as recdsd ro ol^ms IT Md I % respectively 

AddibouaHy, Chryater discloses di:ffemit models within a vehicle phdionu. For 
ewnpks. 'die mini van pl^ferrn Includes ths Voyager Standard model, the Voyager LX Standard 
nnmeimhe Town and Country LX, the Town and Country LXL and the Town and Country 
Lnnhed. Each, mdavan mode! widfo the muuvao platform having differ^ inm pahka|cs and 
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idaiares ia not analogous to dre "protect series/' "seri es of prodoetvA 1 or Aserfoa of ap]:nkmoee" as 
waited in c&ims U 17, I B and 19,. 

The VMR -article disdfeses a btM^jmpmm. 1»w the miniva^ desip. .progressed' 
irons merely "a box on wlieete" to the s^cceasM Onyskr mrmvan- product- Ime.mmpriscd o f the 
Voyager, the'Girav&y and the Towo. ami Country* The article bnedy highlights die vark^s 
ax ten or and interior features included an the Chrysler irdnivaa nK;dcfe, the SEi LE,.£S> and IX 
ha*. 3-4 Each of the Chr^er .mln!va£i models liaa diffeat and Bumping reotore* and. 
opbe>is aaeh as pamt sebernes, driver controls m& gauges, safety mrb&gs,. seating eoot%aratka>:> 
md differet^: engme and. tmilsmifeioi^ stees., Bui, ^[ajsMo from Urn and some option 
avahahdhy the PJynioMb. [Voyager] and Dodge [Ciu^v^mj verarene ere identical and were 
available ra standard and "Grand" (stretched) form^andthe Town md Country k A:<nmued hke 
a. luxury car/' P|p. :1 However, VMR does not. diaetee bow d is decided which features are 
n- abided on the different niodds, Therefore, VMR >s devoid of 'estsiblMimg- -a predaei 
per^asialdy .for. e product aerioa and eorrelarhig the product pteoiialitv wfth i visual 
charaiAensda oidhe product series as v tewed by a. eomunw as: recited in .claim I, from whfch 
odnavs 2>i6 depend, VMR is also devoid of mapping e^atonier perceptions of bramt 
persoaabiies m e resting a brand viae a ^ eharaicterisiie by plotting an association; on a pereept.ua! 
an:p aa recited m ciahoe 1 7 and I B , reap ee Liv elyv 

YMR merefv dlsefo^es dilBr&lt features of the mode! wdhin the inbA van pvMiict: 
piaifornn VM.R. doe^ not disclose .features thai ere exehiaive to a. pardeid&r produet line which is 
nompnved of a sedea of prod eels Imm d die rent vehicle platforms, VMB7s disclosure -i\mt the 
mo deb with in tde mini van platform have diner eat trim packages and features da not analogons to 
dre "prodaei ee;1es r >: Series of prodeets/* or "Series of appliances" asa^eded w ebb me I f 1 7, IS 
and 1 9. Iherefara, Appheania ; reapeet fally eohmh that elaims b-20 are not rendered obvious fey 
tbe mfeeneea, taken amgiy or -in omMxmkxn, Reconsideration ia re^p^etddly requested. 

Eyammer hea tdso: :reqoested thai Apphee^u md A^aigoee provide h:iifen:natipa on. 
how the ASflgace WMripooies?^!!^ apphaeeea for Costco, in response 

Applicant provided a. statement iharh^ believes the invention is a novel eonoepr developed by 
Appboain a:^ a reauit of hia eaperti^e in die proddet d^aigii area and not As a resid t of ira provi og 
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upon previously developed concepts. Examiner has requested a ■sM.sment by Assignee as to 
syhdl^r it benevee the same as previously .stated by Applicant:, AppltoaBts respeetfuily i:mmz 
this: request, As^g;a.ee -employs mnre than 80,000 employees world-wak and has m iaiowledge 
■as io whel -he corporation Ims: or ted acquired during the course of )>indn^> ffewe-eer, it la 
Applicant primary duty to develop end design products in his: expertise and M&ipz%it: 
rmmmMf bd&ves drat he woe Id have bio wkdg£ as to whether the invent-on is anovd 
ooneapp Iteming 

concept developed by Applicant as e mnl% of his expeniee rather man. as an improvement of 
;:ne\nou;dy developed concepts. 

This after-tmal amendment does not r^iise new issues that would require flatlier 
eensnlefanon aild/or search, since d^e proposed ^iiio^dmems keorpomte previously recipe 
lunhations fmtir&epmi&mt dmm* mio die : independent el&mis and these huntatiooe have been 
previously considered and searched, by ike Examiner; does mi take the Issue of new maiten 
since the proposed amendments Mtfe suppati in the originally hied appheahon inching die 
specincMb^ claims and drawings; does place ihe application b heller .form Ibr appeal by 
eerienaUy inducing aud/sr sknplifying the issues for appeal ; and/or does not ptmml addmonai 
claims without eancehng a corresponding mu-nber of imally refected claims. 

h is respectfully submitted that this Amendment traverses and. overcomes all of 
the exammer ^ ntdecdan.^ and rejeeiicm^ to the application and -places the application in suitable 
condition ibnallowftnoe; nod.ee of widen is mspect&IIy requested, Eeeonsidemtbn of the 
app li cati on, as am ended la req uested, 

No tees or melons of tjnie are b^Neved to be due m connection widHbis tiling, 
clew ever, please consider Chia a request for aoy extension hradvertentiy omitted, and ehanp any 
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